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In a world where attention spans are shorter than a goldfish’s, remarketing offers a way to and Video Content Creation
roves 2oz nudge potential customers back to your website gently. It's not just about throwing ads out e,
By & into the abyss; it's about crafting a journey that leads them right back to you. Remarketing, '
ADGULLY BUREAU - Chandan Bagwe| also called retargeting, allows you to show targeted ads to people who previously visited your _. mﬂ“
@adgully T

Founder and Director website or mobile app. As they browse other sites online, they will see your ads, and you will
remind them to return to your site to purchase or complete another desired action. The
C Com Digital mission? To re-engage these potential customers and inspire them to return, whether to make
a purchase or sign up for a newsletter. It's like waving a friendly hello to remind them you're
still there, waiting to serve what they want.
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FELATED e So, how does this work? First off, when a user lands on your site, a tiny text file called a cookie

is placed on their device. Think of it as a digital breadcrumb trail that helps you track their online behaviour. As they hop from one site to another, these 4%”“6
cookies gather data about their interactions. This intel allows marketers to craft personalized ads on various websites, reminding users of their previous Dilzen s

encounters with your brand. OBEX é
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You added that cute pair of sneakers 1o your cart but got distracted by a YouTube video of dancing cats (we've all been there). Suddenly, you're served an Last Date For Nomination
ad reminding you of your abandoned sneakers. Talk about a second chance! 9™ NOVEMBER 2024
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in Action:

Now, let's explore real-world examples of remarketing campaigns that pack a punch. Imagine a user browsing for a sleek pair of headphones but leaving
without making a purchase. Shortly thereafter, they find themselves scrolling through social media, and an ad for those very headphones appears. This is
product retargeting at work, keeping the brand fresh in their minds. Simply put, these ads are ads for products a user has viewed but not purchased.
These ads are then displayed on other websites.

Another common type is cart abandonment. Picture a shopper who puts a trendy purse in their online cart and leaves it without making a purchase. A
few hours later, they're reminded through targeted ads that the purse is still waiting for them.
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Then there is website visitor retargeting, where users who browsed your site but didn't take action get specific ads tailored to their interests. If someone 23" NOVEMBER 2024
checked out your travel blog but didn't book a trip, you can serve them ads featuring dreamy destinations. These ads lead them back to your site, where

they can plan their next adventure. In other words, these ads target users who have visited your website but didn't take any specific action.

For those businesses that want to get super specific, there's custom audience retargeting. This allows you to create segments based on demographics,
interests, or behaviours. Perhaps you want to target young professionals interested in tech gadgets. By honing in on these criteria, you can ensure your
ads resonate with the right audience.

Scan QR code
Lastly, there’s email retargeting. When a user opens or clicks on your email but doesn't follow through, you can display ads to them as they navigate the to Follow

web. It's an effective way to remind them of your value, even if they do not act immediately.

The Benefits of Remarketing: Why It Works

Remarketing offers tangible benefits for businesses. One of the most compelling advantages is increased conversions. Remarketing campaigns can
significantly boost conversion rates by focusing on users who have already shown interest in your brand.

Additionally, remarketing enhances brand recall. When users see your ads multiple times, it builds familiarity and trust. They're more likely to remember
your brand the next time they're ready to make a purchase, increasing the likelihood of returning.

Return on investment (ROI) is another sweet spot for remarketing campaigns. Because these ads are targeted, they often yield a higher ROl compared to
more generalized advertising efforts. You are spending your advertising budget where it matters the most, i.e., on people who have already engaged with
your brand

Finally, there is the personalization factor. By tailoring ads to individual preferences and past behaviours, you create a more relevant user experience.
Users feel understood, which can translate to loyalty and repeat business.

Wrapping It Up

In the ever-evolving digital marketing landscape, remarketing stands out as a powerful strategy for re-engaging customers. By cleverly leveraging user
data, remarketing is a gentle yet effective push that can turn a casual visitor into a loyal customer.

So, if you're looking to boost your brand's visibility and conversion rates, consider the art of remarketing. After all, a little persistence can go a long way in
a world filled with distractions.
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