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C Com Digital asks #WhySufferSilently, to drive
Dysmenorrhea Awareness among Women in
Collaboration with Bluecross Laboratories Pvt Ltd.
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Mumbai: C Com Digital, a full-service Techno Digital Marketing Agency with a global footprint, has, for
the fourth successive year, continued with its highly successful and award-winning campaign (IMA
Award 2020 - Best Integrated campaign, Silver, and e4M awards 2020, Best Integrated Campaign, Gold)
#WhySufferSilently to drive awareness on Dysmenorrhea in collaboration with Bluecross Laboratories
Pvt Ltd.

Because there is a massive lack of awareness about the condition and the factors that cause it, millions
of women and young girls continue to suffer silently. An estimated 68% of girls miss school every
month, and over 60% cannot participate in sports due to dysmenorrhea. About 77% of young girls
cannot perform household chores due to this problem. The challenge is not just with younger girls but
also hits the corporate workforce in a big way since 50% of the women employees are forced to go

absent from work due to this problem.

To help them overcome this lack of information and dispel myths about periods in 2018, C Com Digital
initiated the campaign #WhySufferSilently for Bluecross Laboratories Pvt Ltd. The campaign has seen
growth steadily over four years. In 2018 they took Helly shah, a young slam poet, to colleges in Mumbai
and conveyed the message poetically. In 2019 the campaign was called “Break the cheat chain,” and
they used multi-lingual and exciting music videos to run in colleges and various medical facilities. “Break
the cheat chain” was trending at #4 on Twitter and garnered 79,44,724 impressions reaching 31,64,051
unique users. This successful campaign got one hundred-plus college participants and more than five
hundred requests from various places to conduct workshops on dysmenorrhea. These requests have
come from more than sixty cities across three states. Also, around 200 NGOs and corporates expressed
interest in participating in the Dysmenorrhea campaign. In 2020 & 2021, during the pandemic, the

campaign went purely digital.

In 2022, a video of an easy-to-understand Dysmenorrhea Awareness Workshop was created, where a
gynaecologist explained Dysmenorrhea, Period cycles, and Period Pain with simple animations. In this
video, a young girl explains dysmenorrhea facts, myths, and

taboos and how to address them. This campaign has received an excellent response, and nearly 130
workshops were undertaken in less than a month; the campaign of 2022 has just begun. There have
been fantastic queries and responses from corporates and NGOs. The team is optimistic about breaking

all old records through Dysmenorrhoea Awareness Workshops across India.

Elaborating on the continued efforts through the campaign, Chandan Bagwe, Founder/Director, C Com
Digital, said, "We took up this cause of driving awareness against Dysmenorrhea for Bluecross in the
year 2018. It is a problem that hundreds of millions of women suffer in silence due to a lack of
awareness. Over the last four years, our dedicated efforts have created a platform for change. Even
when the pandemic waves forced lockdowns, we kept the campaign running through our digital

outreach on social media and creating various videos to spread information. Each year, the campaign



has been growing in strength and impact. We now hope that as the campaign completes four years, it

will make an even greater impact in the coming times.”

Adding further, an Official Spokesperson, Blue Cross Laboratories Pvt. Ltd., said, “Bluecross Laboratories
has been committed to the cause of spreading awareness about Dysmenorrhea (painful periods) and
since 2018. Our Brief was simple to create awareness around Dysmenorrhea, as we saw the increasing
population of young women suffering. C Com Digital understood the brief well, and they came up with
exciting ideas and strategies to raise awareness. We are committed to such social causes and will

continue to do so.”

Over the years, the campaign has emerged as a multi-dimensional effort comprising workshops,
corporate events, online awareness campaigns, and even slam poetry by YouTuber Helly Shah, who had
gone viral throughout India with her poetry on why period pain is not normal. The campaign has also
featured awareness drives in colleges and driven engagement through interactive efforts. As one of the
best-integrated campaigns in the medical awareness segment, it has already garnered an audience of
over 14 million with 2.1 million YouTube views, over 50,000 website views, and 10,000+ email views. It
has added more than 1.2 lakh Facebook followers and consistently high visibility on Twitter, Instagram,

and in regional and national media.

Share

+ n Facebook 4 - W Twitter o (P Pinterest [ffj  LinkedIn

About Post Author

Rekha Nair

P4 shreyaswebmediasolutions@gmail.com

@ https://shreyaswebmediasolutions.com/

0 ;M Be
> < ~ v v o 0
- Y \ -’ —_— °

Happy Sad Excited Sleepy Angry Surprise

o\


https://smartbusinesnews.com/author/team/
mailto:%20shreyaswebmediasolutions@gmail.com
https://shreyaswebmediasolutions.com/
https://www.facebook.com/sharer/sharer.php?u=http://smartbusinesnews.com/business/c-com-digital-asks-whysuffersilently-to-drive-dysmenorrhea-awareness-among-women-in-collaboration-with-bluecross-laboratories-pvt-ltd/
https://twitter.com/intent/tweet?text=C%20Com%20Digital%20asks%20#WhySufferSilently,%20to%20drive%20Dysmenorrhea%20Awareness%20among%20Women%20in%20Collaboration%20with%20Bluecross%20Laboratories%20Pvt%20Ltd.&url=http://smartbusinesnews.com/business/c-com-digital-asks-whysuffersilently-to-drive-dysmenorrhea-awareness-among-women-in-collaboration-with-bluecross-laboratories-pvt-ltd/
javascript:twp_be_pinterest()
http://www.linkedin.com/shareArticle?mini=true&title=C%20Com%20Digital%20asks%20#WhySufferSilently,%20to%20drive%20Dysmenorrhea%20Awareness%20among%20Women%20in%20Collaboration%20with%20Bluecross%20Laboratories%20Pvt%20Ltd.&url=http://smartbusinesnews.com/business/c-com-digital-asks-whysuffersilently-to-drive-dysmenorrhea-awareness-among-women-in-collaboration-with-bluecross-laboratories-pvt-ltd/
javascript:void(0)
javascript:void(0)
javascript:void(0)
javascript:void(0)
javascript:void(0)
javascript:void(0)

0% 0% 0% 0% 0% 0%

< PCOS Needs To Be Promptly Addressed In Guilt-free, Pocket & Environment-Friendly =
Early Teens: Doctor Burgers: Burgrill is now serving happiness
with an expansion spree across Gujarat!

Average Rating

5 Star 0% (Add your review)
4 Star 0%
3 Star 0%
2 Star 0%
1 Star 0%

Leave a Reply
Your email address will not be published. Required fields are marked

COMMENT

RATING
YOS R

NAME

EMAIL


https://smartbusinesnews.com/health/pcos-needs-to-be-promptly-addressed-in-early-teens-doctor/
https://smartbusinesnews.com/business/guilt-free-pocket-environment-friendly-burgers-burgrill-is-now-serving-happiness-with-an-expansion-spree-across-gujarat/
javascript:void(0)

WEBSITE

(J SAVE MY NAME, EMAIL, AND WEBSITE IN THIS BROWSER FOR THE NEXT TIME I COMMENT.

POST COMMENT

Search

SEARCH

Recent Posts

Kapture CRM appoints Pavit Ponnanna as Head of CX

JW Marriott New Delhi Aerocity wins best Fine/ Luxury Dining for Adrift — Kaya at Economic Times
Hospitality Awards 2022 F&B

What is Forex_Let's revisit the age-old question
The Role of Al in Education sector

World Tourism Day Quote from Pankaj Parwanda, Co-Founder, goSTOPS

Recent Comments

No comments to show.

Archives

September 2022
August 2022
July 2022

June 2022

May 2022

April 2022

Categories


https://smartbusinesnews.com/business/kapture-crm-appoints-pavit-ponnanna-as-head-of-cx/
https://smartbusinesnews.com/business/jw-marriott-new-delhi-aerocity-wins-best-fine-luxury-dining-for-adrift-kaya-at-economic-times-hospitality-awards-2022-fb/
https://smartbusinesnews.com/business/what-is-forex_lets-revisit-the-age-old-question/
https://smartbusinesnews.com/education/the-role-of-ai-in-education-sector/
https://smartbusinesnews.com/business/world-tourism-day-quote-from-pankaj-parwanda-co-founder-gostops/
https://smartbusinesnews.com/2022/09/
https://smartbusinesnews.com/2022/08/
https://smartbusinesnews.com/2022/07/
https://smartbusinesnews.com/2022/06/
https://smartbusinesnews.com/2022/05/
https://smartbusinesnews.com/2022/04/

business
education
entertainment
gaming

health
interview
news

Odisha
technology

Uncategorized

Copyright © 2022 Smart Business News.


https://smartbusinesnews.com/category/business/
https://smartbusinesnews.com/category/education/
https://smartbusinesnews.com/category/entertainment/
https://smartbusinesnews.com/category/gaming/
https://smartbusinesnews.com/category/health/
https://smartbusinesnews.com/category/interview/
https://smartbusinesnews.com/category/news/
https://smartbusinesnews.com/category/odisha/
https://smartbusinesnews.com/category/technology/
https://smartbusinesnews.com/category/uncategorized/
https://smartbusinesnews.com/

