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Teleconsultation and online consultation has seen a steady spike infact, around 42% of patients are taking prescriptions by Tele Consultation and Docter visits
had dropped by almast 5% during the period of March - April 2020.
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C Com Digital - a full-service digital marketing agency, unveiled the details of its whitepaper study conducted to explore the impact of COVID-19 on the Indian
Pharmaceutical industry. The report brought the attention firmly on the urgent need for the pharmaceutical organizations thriving on age-old business models
to embrace the world of digital marketing and leverage technology to their optimum advantage. Nearly 35% of the operations of the pharma companies need to
be shifted digital, according to the survey.

The study was carried out in collaboration with some of the leading decisionmakers and business consultants from across India to gauge the impact of COVID-
19 on their organizations as well as the whole of the pharma industry. Most of the respondents that participated in the survey experienced complacency in the
industry with respect to heavy dependency on the out-of-date B2B model and hesitance to adopt changes due to ROI centricity prevailing for decades.

The online digital survey said that majority of the top management officials believed that COVID-19 has already brought about a strategic shift in the way
pharma companies function and engage with physicians and other clients on a day to day basis. Teleconsultation and online consultation has seen a steady
spike infact, around 42% of patients are taking prescriptions by Tele Consultation and Doctor visits had dropped by almost 5% during the period of March -
April 2020.

To add, the biggest concern for most of these organizations remains to undertake measures for continued remote working facilities and minimizing direct
engagement by establishing digital routes. C Com’s research highlights a heavy focus on digital engagement, with a majority of respondents seeking to invest in
social media, video marketing, and online meeting set-ups for staying relevant as well as connected to the medical experts, customers, and other stakeholders.

The study also saw that, pharmaceutical companies are considering dedicating about 5% to 10% of their marketing budget towards creating webinars and
online communications. Moreover, the report identifies that many large-scale pharma companies are now looking to place their bet on online patient education
and online training of field staff through the means of comprehensive soft skill modules and dedicated e-learning programs from a perspective of sustainable
development goals. In fact, few of the companies are already leveraging Al-driven models to gain a competitive advantage over others and to build engagement
with their clients from newsletters.

One of the insights from the study has been:

72% of consumers feels that it was appropriate for pharma to continue their promotions, only about a 25% of all consumers did not think pharma should
promote during this time. 84% wanted to know how to deal with COVID-19 or communication related to it and 51% wanted public service messages during
COVID-19 and 47 % wanted patient assistance programs.

“It's time for pharma companies to respond positively to digitization; since it’s here to stay for a long while now. In general, when we are talking about the ‘new
normal, we must understand that employees can work remotely with utmost productivity, but the key remains to prepare ourselves, as an organization, to adjust
and adopt new changes quickly as per the changing environment, so that there’s victory at the end of the dark tunnel. And now, as we analyze the report of the
survey, it’s clear that to tackle the existing challenges in the pharma industry, we must let the best options and capabilities walk up to the table,” said Chandan
Bagwe, Founder and Managing Director, C Com Digital.

Guidelines or not, pharma companies are slowly picking up the pace to go digital, primarily by looking at social media for communication and engagement. In
the days to come, it is certain that most of these businesses will find an alternative to demonstrate their offerings, either through applications or video content.
Clearly, the position of the industry and the present-day scenario points out that more and more pharma companies will dedicate a larger portion of their
budgets towards digital marketing as against advertising or branding. Perhaps, the progress and success post-COVID-19 will be primarily reliant on agile
working models, sagacious strategies, and adaptable workforces.

Comments

Log In To Comment | New User? Create Account




SR ______ama

LS COVID-19 There'sa
solution for virus New WayI
diagnosis and to reach us!

vaccine e ‘

development
Explore our schitions
&‘ Th F'd-l naw an whalsapp
®
LEADERSHIP

(/interviews/71/15552/abbotts-tests-are-used-to-screen-more-than-60-of-the-worlds-blood-supply.html)
"Abbott’s tests are used to sc...

(/interviews/71/15552/abbotts-tests-are-used-to-screen-more-than-60-of-the-worlds-blood-supply.html)

(/interviews/71/15346/indian-pharma-desiccant-market-size-is-pegged-at-rs-500-cr.html)
"Indian pharma desiccant marke...

(/interviews/71/15346/indian-pharma-desiccant-market-size-is-pegged-at-rs-500-cr.html)

(/interviews/71/15409/challenges-exist-across-every-spectrum-of-healthcare-vineet-datta.html)
Challenges exist across every ...

(/interviews/71/15409/challenges-exist-across-every-spectrum-of-healthcare-vineet-datta.html)
-_—

(/interviews/71/15119/speed-to-market-is-a-key-focus-area-for-us-html)
"Speed to market is a key focu...

(/interviews/71/15119/speed-to-market-is-a-key-focus-area-for-us-html)

epeoe
29000
QIAGEN

Get to know the OEM by QIAGEN
portfolio with the Periodic Table of
Kit Components.

— Sample to Insight

TRENDING TOPICS



(/news/83/16116/coronavirus-covid-19-cases-in-india-state-wise-daily-updates-tracker.html)
Coronavirus (COVID-19) cases i

(/news/83/16116/coronavirus-covid-19-cases-in-india-state-wise-daily-updates-tracker.html)

(/news/18/15943/busting-myths-and-taking-precautions-imperative-to-ward-off-the-new-coronavirus.html)
Busting myths and taking preca

(/news/18/15943/busting-myths-and-taking-precautions-imperative-to-ward-off-the-new-coronavirus.html)

=

i1

(/news/72/15941/dbt-to-establish-inter-institutional-biodesign-centres.html)
DBT to establish inter-institu

(/news/72/15941/dbt-to-establish-inter-institutional-biodesign-centres.html)

_ BIOSPECTRIIM

EXCELLENCE

(/news/16/15898/biospectrum-announces-industry-winners-of-excellence-awards-2020.html)
BioSpectrum announces Industry

(/news/16/15898/biospectrum-announces-industry-winners-of-excellence-awards-2020.html)

(/news/83/16173/mijf-announces-code19-to-find-innovations-against-covid-19.html)
MIJF announces CODE19 to find i

(/news/83/16173/mijf-announces-code19-to-find-innovations-against-covid-19.html)

T

(/news/58/16156/ccmb-igib-focus-on-novel-coronavirus-genome-sequencing.htmtl)
CCMB, IGIB focus on novel coro

(/news/58/16156/ccmb-igib-focus-on-novel-coronavirus-genome-sequencing.htmtl)

(/news/57/15879/boehringer-ingelheim-collaborates-with-trutino-biosciences.html)
Boehringer Ingelheim collabora

(/news/57/15879/boehringer-ingelheim-collaborates-with-trutino-biosciences.html)

Get your article published in

Bio




On demand webinar

COVID-19 Solutions:
From detection to
vaccine research

& manufacturing

Watch now
ThermoFisher

S CITENTIFEIC

MOST READ

(/views/70/13720/understanding-hearing-loss.html)
Understanding Hearing Loss

(/views/70/13720/understanding-hearing-loss.html)

(/news/77/16516/compliment-your-wellbeing-with-the-perfect-health-insurance-heres-how.html)
Compliment Your Wellbeing with the

(/news/77/16516/compliment-your-wellbeing-with-the-perfect-health-insurance-heres-how.html)

Survey Box
Industry
Is lockdown hurting india more than COVID-19?

O Yes
O No
O Can't Say

- View poll results (/poll/39/industry) More polls (/polls/)



NuF00DS Spectrum

— —— ASIA — —

Put your brand

in front of the top execs

of food & beverage Industry!

Print

Online

Events

Want to know the industry in
and out ?

Then you Can not miss
NuFFooDS Spectrum Asia!

Know More

Contact us at: ankitkankar@mmactiv.com

Subscribe to BioSpectrum India



BioSORCHTm &

Volume 1B » lssue 7 « July 2020 www. biospectrumindia.com

-

30 COVID-19

vaccine projects
afoot in India

The Lancet HCQ study report :
A knee-jerker during pandemic? - 19

Repurposing hepatitis drups for COVID-19
treatment - 31

“India should focus on healthcare innovation
and access post-COVID-19”

- Sharad Tyagi, Managing Director
Boehringer Ingelheim India, Mumbai - 41




Enquiry

Send message

Contact Us

M VY aw o iVd

o N § W

Sci-Tech Communications

Miudis | Events | Partnedng | Advieosy

Ashirwad Bungalow, First floor,
36/A/2, S.No. 270, Pallod Farms,
Near Bank of Baroda, Baner Road,
Pune, Maharashtra, India 411045

Mob : +91-9579069369

Visit Our Digital Magazine :

(htps&/wbiospectrumasia.com)
(hepI—®mnulllodsspectrum.in)

(/sitemap.html)

(/contact-us)

© 2020 MM Activ Sci-Tech Communications _(http://www.mmactiv.in/). All rights reserved | Disclaimer

Web Interface Conceived and Powered By : SCI Knowledge Interlinks (http://www.interlinks.in/)




