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C COM DIGITAL AGAIN WINS THE MANDATE OF HANDLING
THE MARKETING AND E- COMMERCE GROWTH & CREATIVE
STRATEGY FOR RELIABLE RAINWEAR.

Apparel, Fashion & Retail, News & Insights

Reliable’

Raincoats - Rainsuits - Windcheaters
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As a part of the mandate, the premier digital agency will take care of the branding and marketing strategy for Reliable Rainwear.

Mumbai, 12/6/23: C Com Digital, a full-service Techno Digital Marketing Agency with a global footprint, has received the mandate for
branding, creative design, digital marketing, and e-commerce strategy development for Reliable Rainwear. As a part of the mandate, C
Com Digital will help shape Reliable corporate brand identity elements, including company and product logos, creatives for outdoor
campaigns, 360 Degree - Digital Marketing

campaigns including Search Engine Optimization, Social Media Marketing. Online Advertising. and the detailed all-around strategy for the
e-commerce placement of its products on platforms like Amazon.

In today's multichannel retail scenario, it is imperative for brands to maintain a strong presence across online and offline retail channels.
However, highly competitive categories such as rainwear, which has a mass need all over India. require more than product placement.
Reliable has chosen C Com Digital as its digital partner. As a part of the e-commerce strategy, C Com Digital undertock extensive
competition mapping, market research for demand forecasting, inventory placement, and determination of applicable categories to
enhance the visibility of the Reliable rainwear products.

Speaking about this, Chandan Bagwe, Founder/Director, C Com Digital, said. “C Com Digital has been a
partner of choice for several high-potential brands. Our impeccable design sensibilities and ability to
understand the client'’s market positioning, competition, and growth trajectory enable us to create winning
strategies for brands across various verticals.

The latest mandate from Reliable Rainwear once again affirms the strong market presence we have built. It is
a great account to manage, and we are preparing a detailed e-commerce strategy to increase their presence
in Maharashtra, Goa, Karnataka, Orissa &amp; Kerala, as well as executing effective outdoor campaigns of
banners, hoardings, shop fronts, and advertising on BEST buses in Mumbai, KDMC, YWMC. Cur team has
conducted extensive research and planning to create an unmistakable, consistent, and engaging brand
presence strategy across the platforms. We are delighted to partner with Reliable in its journey toward
becoming India's leading rainwear brand.”

Adding his comments, Narendra Shah, Director of Reliable Rainwear, said, “Reliable is one of the cldest brands
in the Indian rainwear industry, and we have several brands such as Reliable for men and women, H20 as a
premium quality brand, and Pit a Pat for kids. We are renowned for our product quality, far superior to most
other brands in the field. We are accelerating our brand growth across all retail touchpoints to become an
omnichannel brand. C Com Digital has done great work by creating unigue product logos for us, and we have
now entrusted them with end-to-end creative and marketing initiatives across our website, Amazon, and social
media, and generate brand visibility in shop fronts, outdoor advertising mediums such as the BEST buses in
Mumbai.”

With a presence in India, Dubai, and USA, C Cem Digital offers holistic services to its clients by helping them
develop Al-powered digital marketing strategies to achieve desired personalization and impact. C Com Digital specializes in building
brand narratives. It pravides superior business-driven marketing communication support to its clientele across industries such as
Pharma, Healthcare, Food and Beverage, Edu-tech, Retail, and Ecommerce.
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The fashion industry,
undoubtedly, is one of the
largest industries in the world
that is expected to rack up to
$3.3 trillion by 2030.

#fashionindustry
textilevalue...
TF} All You Need
$ o Know ...
Qo © ®

3 TEXTILEVAL... W
@Textil.. - 16h

During FY23, the domestic
finished steel consumption
grew by 13.3% y-o-y led by
healthy demand from
infrastructure, real estate and
automobile industries.
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Asahi Kasei Corporation and
Mitsui & Co,, Ltd. will establish
a supply and procurement
scheme for bic-methanol
produced in the United States.




